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Chinese brands still big on CSR, less so on 
engagement: R3 
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China Mobile, Apple and Nokia are China’s top three most engaging brands, according to 
the latest installment of an ongoing quarterly benchmarking study by consultancy R3. 

The findings are the result of interviews with more than 1,500 consumers in the 
market. Additional Chinese brands to feature in the top 10 include Mengniu, Li 
Ning and Lenovo; the list is otherwise comprised of multinationals. In particular, 
brand preference for Apple jumped from 13 per cent to 17 per cent over the 
quarter. A total of 19 domestic brands ranked within the top 50 in terms of 
engagement. 

Sunny Chen, a consultant at R3 involved in compiling the research, said the 
findings demonstrated “that international brands are more successful at 
connecting with the local consumer”. 

However, Chen pointed out that local brands were still particularly strong in 
terms of corporate social responsibility (CSR) when compared to their foreign 
counterparts. Eight of the top 10 brands in the CSR perception rankings were 
Chinese, including China Mobile, Haier, Lenovo, Mengniu, Wanglaoji, Yili, Li 
Ning and Nongfu Spring. Coca-Cola and Nokia were the only two international 
contenders to feature in the ranking, in eighth and ninth place respectively. 

“[Chinese brands] now need to make the bigger leap to brand preference and 
broader brand values,” Chen said. 

The study follows a recent report by R3 into engagement levels on weibo 
(microblogging) sites, which was led by Nike and Apple. 
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Katharine  Congratulations Yuan - well 
deserved.  
 
Ogilvy & Mather Shanghai appoints Yuan 
Yong as MD  · 32 minutes ago 

Tommy_df  Another classic client! Could we be 
seeing a revival in the industry?  
 
Julian Watt either has a great sense of humour 
or should be sent to Pseuds Corner 
immediately 
GPY&R Sydney launches vignettes for 
'Mighty Artline' campaign · 1 hour ago 

Rochelle Kopp  Nicely done post, good 
analysis. I have always wondered about this, 
especially when seeing how Japanese 
advertisements often show a search box and 
suggest the phrase that you should type in to 
find... 
Why do 99%+ Japanese access a site by 
searching keywords than typing URLs? · 1 
hour ago 

Meenakshi  Yes, but not the first 5 results that 
show up! Or at least that is what I would like to 
believe!!! 
Why do 99%+ Japanese access a site by 
searching keywords than typing URLs? · 4 
hours ago
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