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R3 study: China marketers employing

more agencies than ever before
by Kenny Lim  11-Mar-10, 12:30
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BEIJING — A new study by R3 has found that marketer s in
China are rapidly changing the structure of their a gency
relationships and moving from a ‘one stop shop’ str ucture to a
range of specialist solutions to meet their marketi ng needs.

The research involved a five-month face-to-face interview process
with 234 senior marketers in China and included clients such as
Coca-Cola, Nokia, McDonald’s and Diageo as well as major local
clients including China Mobile, Yili, Lenovo and Bright Dairy.

The statistics reveal that marketers in China now engage a
specialist agency (other than their core creative or media agency) in
much higher numbers for disciplines including event marketing and
road shows (up 11 per cent since 2008), to digital marketing (up 11
per cent) to public relations (up 8 per cent).

The role for traditional creative agencies in particular has gone
down for activities such as digital marketing (9 per cent), direct
marketing (15 per cent), event marketing (56 per cent) to even field
marketing, sponsorship and product placement.

On the study’s findings, Sally Warren, GM of R3 GC, a joint-venture
with Grupo Consultores, says: “We've already seen the growth of
media agencies on the mainland over the last ten years, but this
study suggests digital and marketing service agency relationships
are becoming more strategic and more common.”

“On average, marketers are managing seven per cent more
creative and media agency relationships, and 20 per cent more are
using marketing services agencies for diversified services,” says
Warren.

Other statistics from the study reveal that China marketers are
favouring creativity over integration from their agencies. “Ninety-
eight per cent of marketers ranked creativity as an important factor
in agency selection, but only 67 per cent rated integration as
important — this has declined from the previous study two years
ago,” says Warren.

She adds: “And creativity is now coming from anywhere —
marketers gave us their insights on over 250 agencies in China —
with more local agencies mentioned than ever before,” she said.

“Local agencies such as Ye Mao Zhong also ranked in the top
twenty for the first time.”

The role of digital marketing and the best agencies in this field have
also continued to evolved significantly as 92 per cent of clients
claimed they would welcome new media training from their creative
or media agencies and just 22 per cent of clients rate their current
creative agency as being strong in digital/interactive media.

“There has been a tendency towards specialist digital agencies;
with 52 per cent of marketers stating they would prefer to use a
specialist digital agency than either of their current creative or
media agencies,” says Warren.

She adds: “Digital agencies are now being engaged in the majority
of cases for areas of search, mobile marketing, web development
and build, and digital strategy and consulting. Media agencies still
take the lead for online media planning and buying, just ahead in
social media and equal on search.”

In terms of clients, the study also looked at both high profile and
most admired peer marketers in China. Coca-Cola currently leads
in terms of profile and is runner up to P&G in terms of “most
admired” company.

However in this years’ Agency Scope Study, there has been a
significantly higher level of local clients in the mix as Mengniu Wang
Lao Ji and Li-Ning closed in on the top ten of most admired firms
plus 44 per cent of all companies named were local marketers.

Get full access to an all-inclusive ranking of Asia 's award-

http://www.media.asi a/newsarticle/2010 03/R3-study-China-marketers-employing-more-a...

EMAIL NEWS SIGN-UP + RSS « TWITTER « FACEBOOK

Most Read This Week | Maost E:

Branding experts perplexed over Saatchi...
UPDATE: Publicis Modem wins LG Mobile's...
Mark Ingrouille emerges as CEO of Publicis...
Media announces AME Festival shortlist

United Overseas Bank shifts creative account...

Are advertisers rushing
into social media?
Linked [T}

Determined to ensure
DHL stays at the top

E-Magazine

{ | Exclusively for
subscribers...
the latest issue
of Media is now
online!

H#sl || ook INTO IT

3/11/2010



R3 study: China marketers employing more agencies than ever before - Media Page 2 of 2

winning creative talents.  Subscribe to CREATIVE RANKINGS

2009.

Ads by Google
China from the inside

Interesting News, Stories,Surveys and Blogging from Chinese media.

www.eChinacities.com

TELC
Teach English while Learn Chinese in Shanghai China
www.sef-international.com

Leagas Delaney Shanghai

The most
g Email this story & Print [ Bookmark crealive tale“ls.“

We don't spoon feed. We tempt. World class creative communication.

www.leagasdelaney.cn/blog

Events

AME Festival 2010

24 - 25 March 2010

Ideas for Growth: The Asian Marketing Effectiveness
(AME) Festival in 2010 will....

MediaWorks

5-7 May 2010

Mediaworks is an intense, challenging and rewarding 3-
day course designed to...

Featured Directeries

Latest Johs % BRANDREPUBLICJOBS The CASBAA Asia Pacific TV Directory is =
published by Media on behalf of the

. L Cable & Satellite Broadcasting S
Develop and implement PR & Communications... Association of Asia. The directory is the
Public Relations Manager definitive listing of broadcast companies & -
Excellent career development opportunity... in Asia Pacific.
Sales & Marketing Executive
Publisher of WOM guide-Hong Kong's No.1 Best... Digital Directory Agency Directory
Head of Marketing & Communications gAS?AA Asia Pacific TV Media Directory
One of the world's leading financial... irectory PR Directory

PR Account Manager
Build highly effective and innovative PR...

PR Account Executive
An independent PR agency is seeking...

Vice President - Communications/Public Relations
Our client, a leading global financial...

PR Account Director
Excellent Career Develobment Opportunitv...

MORE -

http://www.media.asia/lnewsarticle/2010 03/R3-study-China-marketers-employing-more-a... 3/11/2010



