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Yao Ming still most engaging Chinese
celebrity : R3

By David Blecken on Mar 31, 2011 (5 hours ago)
4 filed under Marketing, China

BEIJING - Yao Ming remains China’ s most popular celebrity, closely followed by
hurdler Liu Xiang and Jackie Chan, according to Enspire, a study by marketing
consultancy R3.
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the others. Both Yao and Liu received a value rating of more than 130, while
Chan was valued at 68.

Sunny Chen, a senior researcher at the company, attributed Yao’ s popularity
to his perceived prowess as a sports person, his “strong moral values” and
active participation in corporate social responsibility (CSR) initiatives.

Chen added that Liu was seen as “a passionate star” driving “strong brand
linkage” for sponsors Coca-Cola and Nike as a result of a strong performance
at last year’ s Asian Games. Liu moves up the rankings to second place from
fifth in the last wave of the study three months ago.

Chen listed entertainer Ge Chou, who enters the rankings in twelfth place,
tennis player Li Na and badminton player Lin Dan as figures to watch over the
coming months.

The study canvassed around 10,500 people aged 15 to 40 across 10 Chinese
cities on three key factors, including preference and spontaneous recall,
engagement and linkage with brand or media assets and shared values with
consumers. It is conducted every three months.

Ads by Google

Corporate Law Specialists
assistance from registering RO, FPE WFOE to dissolution and liquidation
www.jayandshaw.com

BHKRBE HRTAA

FRIA10007G 0 B ) RS, Lr B, T BRI R
AdWords.google.com

Chinese Flashcards

"Learn 2289 Characters in 90 Days" See For Yourself, Start Free Trial.
www.ChineseCharacterFlashcards.com

Copyright © Campaign China

Add New Comment

Optional: Login below.

http://en. campaignchina. com/Article/252958, yao-ming-still-most—-eng... 2011-03-31



