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Weibo : R3 
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BEIJING – Nike and Apple are the leading brands in terms of awareness and engagement 
with consumers via Sina Weibo in China, according to a new study by consultancy R3. 

The research found that Nike attracted the highest levels of consumer 
awareness on its micro blogging site, while Apple encouraged the highest 
amount of consumer participation. 

Nike’s official website has so far attracted close to 60,000 followers on Sina 
alone. Sunny Chen, a consultant at R3 involved in the report, said the brand 
uses this fan base effectively to showcase its latest products and provide sports 
news, maintaining a high level of interest. However, the number of respondents 
that had participated in Nike brand activities was low relative to the level of 
awareness demonstrated by the number of followers. 

Apple, despite having no official Weibo site, has benefited from the creation of 
an unofficial fan club on the platform, where members discuss new applications 
and products becoming available in the market. 

“Apple’s success on Weibo is down to the fact that many users are Apple 
loyalists and download and access the tool daily - they go hand in hand,” 
explained Chen. 

Li-Ning and Adidas also attracted a respectable following, but this was not 
matched by participation. At the lower end of the top ten scale, Coca-Cola and 
McDonald’s attracted fewer followers, but among those that did follow the 
brands, participation in activities was relatively high. 

Chen noted that with Weibo’s popularity continuing to grow, a combination of 
local and multinational brands such as Yili, Mengniu, P&G and Samsung had 
also made “strong initiatives” to engage consumers, including competitions and 
CSR communications. 

Looking forward, Chen pointed to the potential of so-called ‘Weibo stars’ for 
brands. Liu Xiang has attracted close to 15.6 million fans, while blogger Yao 
Chen has a following of nearly eight million. 

“It will be interesting to see whether brands will start using these ‘Weibo 
stars’ [rather than more typically high-profile celebrities] to engage with their 
target audiences,” Chen said. 

Nike: attracts high awareness, but Apple encourages more participation

KEYWORDS

sina, weibo, nike, apple, r3 

AGENCY

r3  

BRAND

apple, nike  

INDUSTRY

marketing, digital, 
microblogging  

RELATED 

China Mobile, Nokia, Nike 
lead China's most engaging 
brands : R3  

HP creates user-generated 
viral campaign on Sina 
Weibo  

Visa, Nokia, Nike most 
effectively engaging brands 
in China : R3  

Industry rates French Open 
winner Li Na's star power  

Mindshare bolsters senior 
management in China  

MOST READ

1. Saatchi & Saatchi Greater China promotes 
Justin Billingsley to regional CEO  

2. Dentsu Beijing hires VP for new global 
business practice  

3. Mindshare bolsters senior management in 
China  

4. Industry rates French Open winner Li Na's 
star power  

5. Nike, Apple attract highest attention levels 
on Weibo : R3  

ARTICLES GALLERIES VIDEOS

DISCUSSION

Latest 

Mimisommers  Great perspective & editorial.!!! 
OPINION: Earthquake gets Facebook Japan 
rolling · 19 hours ago 

Go SEAsia Travel  The 2-minute video is 
crammed to the gills with Filipino cultural 
references; I'm surprised it's even remotely 
comprehensible to anybody who hasn't grown 
up seeing Pinoy action movies on TV. The... 
Pepsi Pinas mini-movie goes viral beyond 
the Philippines · 19 hours ago 

Paul  dumb 
France bans Twitter and Facebook from 
national TV · 1 day ago 

206bootchsmokeit  Hey, it's the only way I was 
able ot contact my family overseas so I'm 
happy with it I guess 
OPINION: Earthquake gets Facebook Japan 
rolling · 1 day ago 

Hammer  no f***ing idea. that goes for their 
abattoirs as well 
Coffin marketing stunt backfires on Jakarta 
agency · 1 day ago 

kelvin  I always thought a platform specialist 
was a station master

LATEST POPULAR

News People Video Blogs & Opinions Rankings & Research Creativity Marketing Disciplines Digital Events Directories Jobs

页码，1/2Nike, Apple attract highest attention levels on Weibo : R3 - News - Digital - Campaign China

2011-06-09http://en.campaignchina.com/Article/259927,nike-apple-attract-highest-attention-levels-on-weibo--r3.asp...



Weibo has around 140 million users and holds almost 60 per cent of China’s 
microblogging market. 

  

  

Copyright © Campaign China 

 
 

Add New Comment 
Optional: Login below.  

 

Showing 0 comments  
Sort by    Subscribe by email   Subscribe by RSS 

 

Real-time updating is enabled. (Pause) 

 

blog comments powered by DISQUS 

Postgraduate study abroad 
Recieve your Ma from leading European Business Sch. - St Gallen 
www.unisg.ch/studying-abroad 

Beijing Jay&Shaw Law Firm 
Comprehensive Legal Service for Expats Living in China 
www.jayandshaw.com 

谷歌关键字广告免费试用 
高达1000元免费广告费等你拿， 1分钟注册，马上获得优惠券！ 
AdWords.google.com 

Ads by Google

Like

6Popular now

POLLS

Can Sina Weibo beat Twitter at its own 
game? 

Yes 

No 

Not sure 

nmlkj

nmlkj

nmlkj

VOTE    |   View results

View previous polls »

MAGAZINE

Campaign Asia-
Pacific  
June, 2011 

What's in this issue 

View e-magazine  

Latest 
Articles  

Photo Galleries  

Topics  

Polls  

Jobs  

RSS  
 
 
e-Newsletter 

Subscribe  

Archive  
 
 
Magazine 

Current Issue  

Current Issue  

Contact Us  

Advertise  

Feedback  

Subscribe  

Membership 
Register  

Login  

Forgot Password  

Manage Profile  

Subscribe  
 
 
Events 

Latest Events  
 
 
CampaignChina 

About Us  

Contact Us  

Feedback  

Advertise  

Browse by section 
News  

People  

Video  

Blogs & Opinions  

Rankings & Research  

Creativity  

Marketing  

Digital  

Awards  

Directories  
 
 
Network 

Asia-Pacific  

China  

中国  

India  

Singapore  

About Us | Contact Us | Feedback | e-Newsletter Archive | Site Map | RSS | Advertise | Subscribe 

To subscribe to Campaign: Phone: +852 2122 5227 in business hours or Click Here. 
Copyright © 2011 Haymarket Media Ltd. All rights reserved. This material may not be published, broadcast, rewritten or redistributed in any form without prior authorisation.  

Your use of this website constitutes acceptance of Haymarket Media's Privacy Policy and Terms & Conditions. 

Type your comment here.

Post as … 
 Image

OMG Asia-Pacific drops 'digital' from its 
vocabulary · 1 day ago 

was a station master 

 

页码，2/2Nike, Apple attract highest attention levels on Weibo : R3 - News - Digital - Campaign China

2011-06-09http://en.campaignchina.com/Article/259927,nike-apple-attract-highest-attention-levels-on-weibo--r3.asp...


